From: Moore, Edna 

Date: Wed, Feb 21, 1996 4:45 PM 

Subject: RED ALERT!!!! 

To: Broeman, Ina 

Cc: Berner, Vicki; Doherty, Mary; Fontanez, Jose; Gennaro, Mary Jo; Gross, Deane; 

Mahan, Michael; McComb, Drew; Murphy, Virginia; Robinson, Yvette; Sampson, Steve 

I've just learned from GMR Marketing that in addition to the club sponsorship initiative 
currently being undertaken by RJR (Camel and Moonlight) in NY, Chicago, LA, San 
Francisco, Atlanta, Dallas, Houston, Seattle, and Miami, they have also negotiated the 
following deals: 

1) RJR has agreed to sponsor the 5-week 48-city American Poolplayers Association's 
Bud Light Pool League. Their objective is to increase Camel's exposure in bars and 
taverns. The promotion includes an on-pack 800# for league registration information. 
According to a statement in IEG Report attributed to an RJR spokesperson, Peggy 
Carter, "RJR will gauge success in part on incremental league registration. The more 
smokers who come into the establishments, the more exposure we'll have to those 
smokers, who we have seen are willing to change brands." The promotion has 
already yielded "several thousand" calls, according to Ms. Carter. 

I will send around the hard-copy of the article which appeared in the IEG Report. 

2. RJR has negotiated a deal with Ticketmaster that will allow consumers a $25 
discount with 100 Camel Cash C-Notes for any concert or event where tickets are sold 
through Ticketmaster. The promotion is called "CAMEL CASH ROCKIN' ROAD TRIP." 
Although Camel will not appear on the tickets, the Joe Camel logo will appear on POS 
materials and in ads. In addition, market-specific posters will also be produced with 
Joe Camel in "hip poses" welcoming consumers to certain cities (i.e. Miami South 
Beach - Joe Camel sitting with feet in water; NY - Logo with Joe Camel stepping out of 
a limo; Seattle - Joe Camel welcoming consumers to "Sunny Seattle"). The campaign 
will also include a four CD and Cassette compilations of Blues, Country, Rock and 
Alternative music. All of these deals will be made available to consumers in a Camel 
Merchandise Catalogue. 

GMR is sending copies of these materials to me via overnight mail, and I will share 
with you tomorrow. 

3) Regarding Camel/Moonlight Bar Sponsorship program, I have asked Jon George to 
spearhead the "counter-club initiative" on behalf of PM's tobacco brands. Jon is now 
working with GMR (Caroline Petty and Charlie Belmore) to gather information from 
various sources on PM's bar night programs and to analyze and prepare a 
presentation on how we will attack RJR's campaign. This has been given a top priority 
focus in light of senior management's concerns. 


Source: https://www.industrydocuments.ucsf.edu/docs/slbk0004 
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